
June 11, 2021 

 

Dear Shareholders, 

 

The Board of Directors of HydraBrush, Inc. are excited to update you on the current state of our 

company. There has been a restructuring of the Board and the new Board has initiated several 

initiatives to relaunch our company. All our efforts are aimed at making it a successful enterprise 

and ultimately make HydraBrush, Inc a potential acquisition target. Your current Board of 

Directors consists of Frank Caughman DMD, MEd, Chairman, Wilfred Bruce Madrid, CPA, 

CGMA and Don Zimmer. See attached bios on Board Members. We expect to add additional 

Board members in the next few weeks to enhance the talents needed for a success. Additionally, 

the Board expects to form an Advisory Board to supplement the talents of the Board of Directors. 

The first critical step in this ambitious initiative occurred on May 24, 2021.  After an exhaustive 

national search, HydraBrush, Inc. entered into a Project Agreement with RKS Design.  The goal 

of this agreement is to take our current 30 Second Smile powered toothbrush and make 

modifications in the design (without altering the functionality) and develop a production and 

marketing plan to relaunch our toothbrush.  This project will be executed in 4 distinct phases. 

Phase 1: Research and Psycho-Aesthetics (universal proven methodology), Design 

and Brand Exploration 

Phase 2: Design and Brand Finalization 

Phase 3: Design for Manufacturing 

Phase 4: Manufacturing Management 

The first three phases are projected to take 19 weeks in total. 

RKS Design, www.rksdesign.com, is led by Founder and CEO Ravi K. Sawhney who has been in 

business for over 40 years. He has been instrumental in the success of numerous corporate 

launches/relaunches. Mr. Sawney is such a big believer in our technology and the positive effects 

it can have on oral health, that his company has agreed to become an Equity Partner (by accepting 

30% of their compensation in company warrants). Please review the RKS website for a better 

appreciation of the accomplishments of our new TEAM members and how their skills can be 

applied to accomplish everyone’s ultimate goal for HydraBrush, Inc. 

The final announcement concerns the Board’s decision to seek the ADA Seal of Acceptance. This 

is a process that may take 6-12 months to complete, but if we’re successful in the endeavor (and 

we are confident in that outcome), Ken Hegemann’s revolutionary toothbrush design will gain the 

professional credibility we all know it deserves. Dr. Caughman has submitted a protocol for 

approval to the ADA for the 2 clinical trials required in this process. We expect our proposal to be 

on the agenda of this month’s ADA Council meeting and would anticipate their approval of the 

protocol shortly after the meeting.  

http://www.rksdesign.com/


In closing, we believe our company is positioning itself well to take full advantage of our superior 

brushing technology with a redesigned look and feel, added reliability, and a new branding strategy 

that initially targets Millennials (25 to 40 years old).  There are 72.1 million of this age group in 

US alone, and we believe the newly designed toothbrush will have global appeal to multiple 

segments of the population well beyond Millennials. You should expect regular updates from us 

as we want you as investors to be fully informed of the exciting advances for HydraBrush, Inc. as 

they unfold.  

 

Best regards, 

Frank Caughman DMD, Med 

Wilfred Bruce Madrid, CPA, CGMA 

Don Zimmer 

 

 

 


